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Wellness center
“Thai Culf Calceny
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Center of Excellent of Safety Food and Agriculture WB

Well-Being Chumporn

WaulgaATRUEINYATNS AL {SURe Huslna rers (@
duMaejo”

Vegetable
Plant Innovation .
Flower High valued food

Cocoa Pepper

Durian
o Flamingo flower Urychoma
NNLURAELIN
Kamqurt

Banana

Fish, shells, squid, octopus,
coconut

shrimp paste

PLANT PRODUCT SE€A FOOD
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Interactive technology

. dquativayy Marine Aquarium Import/Export Company
Life support system '

Special lighting system
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Thai Gulf Balcony Wellness Center IWB(‘/
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Center of Excellent of Marine Tourism e

e Cultural food
e Functional food
¢ Science and culinary arts

* Molecular food

® Yacht service

o Commercial aviation institute

¢ Navy Nurse aid

e Community tourism

® Food Innovation

Training e Tourist trail
center * Up skills and re-skill
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Good food
21156

Good Health
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